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Traditional shopping centers and
retailers are being squeezed by:

-- Big boxes, outlets and the
Internet for VALUE

-- “Lifestyle” oriented retall for
THE EXPERIENCE

Downtowns are becoming dining and
entertainment centers

Private new town centers boom

(Faux) Shopping streets emerge
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Source: Almanac of Business and
Industrial Financial Ratios



Source: Dollars & Cents of Shopping Centers, ULI



Source: Dollars & Cents of Shopping Centers, ULI
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http://www.bls.gov/cex/home.htm
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[---mmmmmmmmm-- Medians = ----------—---
Tenants SF in GLA Sales/SF Rent/SF
Supermarket 31,500 $ 33955 $ 6.53
Dry Cleaners 1,500 $ 134.23 $ 13.66
Restaurant (w/liquor) 3,381 % 228.12 $ 13.50
Woman's Hair Salon 1,200 $ 132.07 $ 11.74
Pizza 1,500 $ 147.37 $ 12.05
Drugstore 9,100 $ 30546 $ 7.60
Medical/Dental Office 1,607 $ 12.09
Unisex Hair Salon 1,306 $ 159.88 $ 13.69
Videotape Rentals 3,675 $ 88.60 $ 11.15
Finance Company 1,414 $ 10.25
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~ The Virtuous Cycle of Retall

Businesses
move into
the inner
city
More Local
jobs residents
created hired
Stronger Local income,
tax base saving &
created spending

increase

More assets
& quality
shopping

created

Sustainable
economic
development
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University Village Shopping Center
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